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Building a department store
for the next century or more

PHILIP HOPKINS

N'apri oup
took over Myer, it wasn't )ust

Almost four years since
planning began, thatworkis
complete.

 “Theremay be some changes
in the next 20 years, suchas

i ditio; 0!

everythingisin place for tl-us
building to work as a depanment
store for another 100 years,” said
Andy Thomson, senior associate
and deslgnerwlth The Buchan
Group.

Buchan, anarchltectural firm
with 20 years' experience in retail
design, was part of the project
team of the developerand
building owner, Colonial First
State GlobalAssﬁt Manages

g, but

contractor) andAPP (pro]ect
manager). Myer director of store

- concepts and design Megan
Foster led the project.

The challenge was immense. <

Phil Mehrten, managing director
of Probuild, said he started the
business 24 years ago, and “it
would be close to the most

| complex [project] we have

different levels as well, a
mishmash of spaces pulled
together,” Thomson said

A couple of the buildings were
demolished, one part was
amalgamated, and the facade
had to be retained for heritage
reasons. “It was a job that had
everything,” Mehrten said.

The original Myer complex
was “L-shaped”; the missing
glece was the old Telecom

uilding, between Myer and the
old GPO. Colonial also bought
the Telecom building, giving ita

- “wonderful opportunity to

generate a new building”,

. Thomson said.

That was the aim, but

attaining it was hard. “Youhad

operaung depanment store,
e had an incredible amount of
azardous material thatno one

Another complication was
the need to dramatically reduce
the retail space. With the loss of
most of the Lonsdale Street store,
the previous total space of
100,000 square metres was cut to
45,000 sq m, with administration
and back-up stock transferred to
the new headquarters in
Docklands.

Buchan Group was the design
mentor, ensuring Myer's
merchandising concepts were
aligned with the design and
engineering of the building.

The lifts are art deco in style and floor levels have been rationalised.

~ rationalise

“We had to coﬁceptuahse the
retail before the perimeters ot'
the walls went in . . . we -

established what spaces wewere

left with, with Myer we worked.
ut the square meterage, what
was important for them, how
much retail we have,” Thomson

- said..

“Theyworked out the density

~ of stock. It was a huge exercise,

given the fact they were reducing
the size, mix and ranges of
merchandise.”
Constructing a new building
gave the op &ortumty to
e floor levels. “In
allowed us —from the

pen spaces, .
[to] direct people arou.nd the s
whole space,” he said. AEE

There wasa strong vemcal
empl with NH Archi are’s
atrium, but also a strong
horizontal level.

“There are strong open vistas
on the floor area. . . clarity at one
end, with open windows at the
Bourke Street end, and the
ability to see to the back of the
store at the other end.”

The new building still had to
retain its history— the art-deco
facade on the mall; Mural Hall,
the elegant venue where women
.used to lunch and watch fashion

The logistics of the project were “horrendous”, but the resultis a collection of interconnected spaces with “strong open vistas”.

parades; and the old Lansom
payment system — a small
exhibition commemorates that
cash system, where the money

 flew across the room onwires.

Thomsonsa‘id‘ Buchan

: pressed
metalcexlingsWeré’ins ed. “It's
still got the historical feel of the -
old building, but o;

lnstuncal
reference, the lifts were desxgned.
inart-deco style.

“We also put showcases in the
liftlobbies as an echo back to the:
original Myer’s| build, pre-1950s,
where you had to walk through -
the showcases before you got
into the building,” Thomson
said.

The atrium scales back
towards the north, so the retail
spaces at the front get bigger.

Atground level, they are
50:50. “On the earlier floors,
which are quieter, is the more
expensive stuff. . . women'’s
fashion, implying amore
exclusive feel,” Thomson said.

“They also have the benefit of
the windows on Bourke Street
and the bonus of daylight.”
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